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PATIENT INTAKE

FORMS

- Patient's today feel more

comfortable completing forms online.

Reduces the need to write the same

information multiple times.

« Provides the the doctor and team
time to prepare for an appointment.

« Provides the billing and insurance
team adequate time to verify

« Eliminates wasted time and money
by having forms uploaded directly to

ONLINE

SCHEDULING

+ Scheduling appointments over the
phone requires o office to be open.
Online scheduling can be done 24
hours

WAITING ROOMS

Provide a comfortable waiting area for
your patients.

Provide WIFT in the waiting area so
patients can check emails or log into
social networks.

You to set up automated reminders for
upcoming appointments and annual
visits, and they have shown @ 50%
decrease in no-shows.

« Eliminates time and resources spent on
scheduling appointments, making calls
to remind patients about appointments,
and rescheduiing.

saday.
« Most patients prefer to schedule online.
Many i I

for no-shows and late
arrivals and stick toit.

Schedule adequately for new patient
visits, reactivation visits, and routine
office visits.

If there are delays, notify your
patients immediately.

Your goal is to have patients in your
waiting area for less than § minutes.

B Apri2023

Upcorming
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Mobile Solution

A simple way to stay connected with your patients and

give them instant access to your clinic, ensuring they
receive the best experience possible while gro

brand.
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What keeps patients
engaged?

Mobile Traffic vs. Desktop Traffic Web Visits
60.66% -

Source: TechJJury: Mobile vs. Desktop Usage Statistics for 2024, January 2024

chiroAl o

New technologies, service
models, and patient
expectations are pushing

providers into unfamiliar

territory.

COMMUNICATION




Patient Education

Research has consistently found that patients often forget information
given to them by their physicians.

Patients can immediately forget 40% to 80% of the medical information
and recommendations they receive. Only about half of the information
they remember is typically recalled correctly.

For any recommendation to be effective, patients must remember
what itis and how to achieve it

5/20/24
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Benefits of Patient 0
Education

1 ——

Provide Context

Effective communication about what an adjustment does
ond doesnit dois key. Patients think your cervical
adjustments treat their headaches, and your lumbar
odjustments treat their low back pain.

Set Appropriate Expectations

Most patients begin chiropractic care with a set of
‘expectations you can't possibly compete with. They.
expect instant results, you do most of the work, etc.

Build Trust and Create Ease.

Effective patient education is an investment in building
trust and creating a deep connection with each patient.
Ukimately, this is about setting ond respecting clear
boundaries. Communicating this at the beginning of
‘each new relationship is essential

»>
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CHIROPRACTIC FOR STUDENTS |

CHILDREN ARE PARTICULARLY PRONE TO POOR POSTURE BECAUSE
THEY SPEND MUCH OF THEIR TIME IN RISKY POSITIONS:

- SITTING IN A SCHOOL DESK,
- CARRYING A BACKPACK,
- SLOUCHING ON THE COUCH, ETC.

3% of patients said that it is important
that providers know them personally.

Objective 1 Objective 2 Objective 3

More personalized Healthcare consumerism will Patients today want
experiences for patients wil continue to drive new personalized, real-time

come to fruition. Troves of business and delivery models. engagement throughout their
digitized data, and the This means rethinking business interactions with providers
increasing ability to unify and models and delivery systems and insurers. Deploying data,
analyze it, will help healthcare in order to craft exceptional emerging technologies, and
move toward the kind of consumer experiences. new business and delivery

consumer engagement that models can help deliver
industries like retail and personalized care and
hospitality have been improve outcomes while
delivering reducing costs.




5/20/24

PATIENT BILLING

Impact of Billing on the
Patient Experience

B L

67% , 50% )

Convenience is key to
optimizing patient payments
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Suggestions for
Improvement

Financial Report of Findings

Auto Debit and Online Bills Pay

Affordable Care

19

y.ww $10000
usum $150.00
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Awareness Care

Treatment

+ Self-assessment of + Completes new patient « Follow-up
conditions and paperworkintheoffice  » Pays at the front desk
mptom: ocial message + Examination completed  + Schedules next
research and + Schedule an appointment with the provider ‘appointment until the
education with the clinic over the + Pays at the front desk patient s discharged or
Posing questions on phone

+ Schedules next o longer comes into the

Karina Villanueva appointment clinic

Emotional
Journey

25

Al

Appontment
Scheduling

Front desk staff spends an average of 33 hours per week scheduling appointments.

From the patient’s perspective, reaching someone to schedule an appointment requires up to 8 minutes, with 30 percent of the time
on hold. For the Millennial generation, this can be a deal-breaker.

Millennials (ages 18-34 in 2016) have always had access to online information. They dislike traditional methods of healthcare; 71
percent prefer to schedule online and to receive digital reminders rather than by phone contact. They can be a challenging group to
engage and retain without offering the convenience of online appointment booking,

+ 56.4 percent of respondents are frustrated with waiting on hold and the inconvenient office hours related to scheduling
appointments by phone

« 31 percent of respondents would be more likely to choose a new service provider if that provider offered online booking options.

+ 60 percent of respondents said that getting a text reminder would make them less likely to miss an appointment compared to
phone call or email reminders.

« Respondents would prefer to schedule doctor's appointments online more than any other type of appointment

26

Appointment
Scheduling

Myprofie

4

JAY GREENSTEIN = 31% would choose a new provider that offered online
o i booking options
* 60% said getting text reminders would make them
less likely to miss an appointment
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Intake
Paperwork

Paperwork is the necessary
evil of every office.

Patients feel frustrated
writing the same
information on multiple
forms.

For doctors and staff,
paperwork creates delays.

51% of patients prefer doctors that let them

out paperwork onlinefl

5/20/24
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Office
Efficiency

Forms completed online and submitted
electronically allow the clinic team to:

* Obtain insurance verification in advance of
the appointment

* Have forms uploaded directly to the EHR so
doctors can review prior to the patient visit

= Clinic staff is not left to decipher patient
scribbles and reduces errors to the medical
records

Ad

nally, 61% of claim der

Is result from

Patient
Satisfaction

Forms completed online and submitted
electronically improve patient satisfaction by:
* Reduces patient frustration by entering
information like name, address, etc. time

* Reduces the wait time before seeing the
provider

* Eliminates confusion when it comes to
discussing insurance and payment options.

security numbers, address, etc.

29

Patient Communication

Improve Office Productivity
Healthcare organizations can often become overwhelmed with the many important
tasks that must be completed and may not have time to remind patients of
upcoming appointments or update the list if someone cancels. Automated

ment reminders ensure patients receive these valuable reminders and
minimize the risk of your staff juggling too many tasks simultaneously. They also
increase your staff's ability to focus better on providing excellent patient care while
cutting costs and increasing the bottom line. With an automated appointment
reminder solution, healthcare organizations can be confident that patients receive
the best quality of care.

Increase Patient Satisfaction

Using an appointment reminder solution can enhance patient experiences. With it,
your office can seamlessly connect with patients and customize what message you
‘want to deploy and when. With such busy schedules and lives, appointment
reminders allow patients to confirm, change, or cancel appointments with the
flexibility they may seek. Reminders allow patients to respond when it is most
convenient for them, rather than answering a phone call, which can come at an

inopportune moment.

AN

10
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|
How much are no-
show appointments e I
costing your practice? ]
|

Patients 46-60

Patients that had at least one no-show Patients 61+
appointment in the 18 month period before their
current appointment have a higher attrition rate
than patients who had no no-show appointments
in the 18 month period of time before their B None

current appointment. One or More

31

Increase Patient
Engagement

ReportIncrease in Symptoms

Patients remember less than 20% of verbal
instru

32
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New Patient Journey

Awareness Help Care Treatment

R — + Schedule an appoirtment  + Examination completed + Patients comes into
conditions and with the linic on the withthe provider scheduled sppointments
symptoms app + Provider reviews plan of

 Online rsearch and + Completos and submits care and itroduces

wmsiion et patetpapermonn Amber
- s e R Amber T et
Karina Villanueva social media R — verification and Karina's
+ Download the clinic app for the appointment and out of pocket costs,
offers options, and

sent with link to complete schedules all
‘the new patient paperwork appointments.

Emotional
Journey

33
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SCHEDULE
A CONSULT

CONTACT

www.chirohealthusa.com

usa.com (S

s88-719-9990 (&
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